
FREQUENTLY 
ASKED 
QUESTIONS

What is the Creative Cities 
Network?

The UNESCO Creative Cities Network 
is a network of 246 cities around 
the world that are putting creativity 
at the heart of their economic, 
social, cultural and environmental 
development plans. There are seven 
categories that make up the network. 
The categories are: Crafts and 
Folk Arts, Media Arts, Film, Design, 
Gastronomy, Literature and Music. 
There are already four Australian 
cities in the network – Melbourne 
(Literature), Geelong (Design), Sydney 
(Film) and Adelaide (Music).

Why did Bendigo apply?

The opportunity to submit an 
application to become a Creative 
City was first identified during 
development of the City of Greater 

Bendigo’s Arts and Creative Industries 
Strategy in 2017. The strategy steering 
committee became aware of how 
many leading cities around the world 
were part of the Network and saw 
the potential benefits for Greater 
Bendigo and the region to be part of 
this international cooperation. Given 
Greater Bendigo’s strong reputation as 
a creative hub, the decision was made 
to develop an application in 2018 and 
2019 – focusing on gastronomy as 
the area of speciality.

What is gastronomy and why did 
we choose this category?

Gastronomy is about the growth, 
production and consumption 
of quality foods – and is about 
celebrating the history and culture 
represented by foods from specific 
places. The City chose to apply 
in the category of gastronomy to 
recognise its strong and diverse 
food and beverage scene and all the 
work the City and the community 
are doing to support healthy, local, 
sustainable food, reduce food 
waste and tackle food inequality/

insecurity. Gastronomy is also the 
only creative category that allows a 
city to celebrate the broader region 
– showcasing the many producers, 
farmers and hospitality and tourism 
operators across Central Victoria.

Who was involved in preparing 
the application?

The City, through the Mayor, led the 
development of the application, with 
support from individuals, groups and 
businesses across Greater Bendigo 
and the region. Two groups helped 
guide the application: an internal 
management team and an external 
community-based reference and 
advisory group. In addition to these 
groups, eight other municipalities in 
our region supported the application, 
as did the Dja Dja Wurrung Clans 
Aboriginal Corporation, State and 
Federal members of parliament, 
Sustain: The Australian Food Network, 
the National Farmers Federation, 
education providers, community 
food groups and State Government 
agencies.



What areas are included in the 
Bendigo City of Gastronomy 
region?

The region included in the 
designation is an amalgamation of 
administrative, physical and cultural 
boundaries, roughly covering the 
lands of Dja Dja Wurrung, the North 
Central Catchment Management 
Authority area and the Loddon 
Campaspe administrative region. 
Eight councils supported our bid, 
which were Mt Alexander, Campaspe, 
Macedon Ranges, Loddon, Hepburn 
Shire, Buloke, Gannawarra and 
Central Goldfields.

What does designation mean 
for Bendigo?

Designation as a UNESCO Creative 
City has the potential to launch 
Greater Bendigo and the region 
onto the world stage, attracting 
opportunities and partnerships from 
across the world. Designation from 
UNESCO brings greater attention 
to the issues and opportunities 
that exist in the food and beverage 
sector – from community gardens 
and education, to tourism and 
events. UNESCO is a strong and 
internationally recognised brand 
that can significantly raise the 
profile of Bendigo and the region. 
The opportunities for exchange, 
partnership, funding and investment 
are significant. 

What are the next steps after 
designation?

We will start work on the action plan 
laid out in our application, beginning 
by forming a Gastronomy Advisory 
Committee. We have already begun 
discussions with members of the Dja 
Dja Wurrung about furthering their 
plans for native food and fibre crops 
and working together to heal the 
landscape and support the Country 
Plan. The City is actively supporting 
creativity and innovation and is 

working to develop a new Food 
Systems Strategy and Food Hub. 
The City will continue to showcase 
the region’s impressive food and 
beverage producers and experiences. 
Importantly, the City will connect 
with cities around the world which 
are developing creative gastronomy 
projects and learn more about how 
Greater Bendigo and the region can 
benefit from collaboration.

What are the City’s long term 
plans?

Over the next four years we will work 
with the community, surrounding 
municipalities and other cities in the 
Network to support creativity and 
develop projects that support our 
food, wine and beverages sector.  
Projects include creating a calendar 
of the Traditional Owner six seasons 
(which are based on landscape 
changes and the availability of food), 
and the development of food trails 
and precincts across our region. 
These trails and precincts would 
showcase our producers, small 
towns and rural areas and highlight 
our creative projects and local food 
specialities. We will also work closely 
with the other creative cities in 
Victoria (Melbourne and Geelong) 
to find ways of strengthening our 
contributions to the Network and 
undertaking projects that benefit all 
three cities.

What are our obligations as part 
of the Network?

The biggest obligation as a member 
of the Network is to share and 
collaborate with other creative 
cities. This means taking part in 
conversations, attending meetings 
where possible, and responding 
to enquiries about projects and 
plans relevant to the Network. The 
other obligation is that the Mayor 
or a representative from Greater 
Bendigo attend the annual Network 
conference each year (in 2020 this 
meeting will be in Santos, Brazil), and 
a small fee is required to maintain 
Greater Bendigo’s page on the 
Creative Cities Network website.

How long is a city designated 
for?

Designation is ongoing – since the 
Network was formed in 2004 no city 
has lost its designation.

What are the financial 
implications of being part of the 
Network?

Travel costs to the annual Network 
meeting for the Mayor and/or a 
representative of Greater Bendigo as 
well as a fee to maintain a page on 
UNESCO’s website.

What are the financial benefits 
of being in the Network?

The biggest potential financial 
benefit to come from designation 
is the increase in tourism that the 
UNESCO brand can attract. Tourism 
already generates over $500M a year 
in Greater Bendigo, and many new 
visitors will be attracted to the City 
of Gastronomy brand. Membership 
to the Network offers international 
opportunities for collaboration, 
partnerships and co-funding 
agreements. Developing our region’s 
creative industries – and being known 
on the world stage for creativity 
– will bring significant economic 
opportunities for Greater Bendigo. 
Ensuring we focus on sustainable 
and inclusive growth – the aim of the 
Creative Cities Network – will ensure 
a prosperous economic future.

How much did it cost to apply?

There was no fee to apply to join 
the Creative Cities Network. Staff 
time was required to coordinate 
the reference groups and develop 
the application, but this work was 
done by existing staff as part of 
implementation of the Arts and 
Creative Industries Strategy.

Who will have responsibility for 
managing the designation?

The City will coordinate projects 
related to the City of Gastronomy 
designation and communicate with 
other cities in the Creative Cities 
Network. Projects will also be guided 
by the new community-based 
Gastronomy Advisory Committee – 
with input from stakeholders across 
the region.

www.bendigo.vic.gov.au


